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Abstract  
Existence of neighborhoods in the structure of the cities in Iran, as a key element of the body 
of the city, balances social life in cities. However, todays, the residents of metropolis, are not 
associated with their neighborhood space and do not have a clear and specific definition of 
neighborhood in their mental picture. In addition, neighborhoods have lost their past features and 
always induce lack of identity in citizens. Hence, the present study aimed to identify social norms 
intervening on the sense of identity in the neighborhoods of Iran’s cities. It seems to have a sense of 
belonging and peace and security provide a close relationship between people and the environment, 
also religious and cultural symbols are the other factors influencing the formation of identity in the 
neighborhoods by creating a mental picture for residents. In this study, both qualitative and 
quantitative methods were used. To do so, at first the concept of identity was identified through the 
study of documents of experts’ ideas and social factors affecting identity were extracted. Then, the 
criteria identified by questionnaire and systematic random sampling among 190 residents of the 
neighborhood of Kuti in Bushehr province were evaluated and reviewed. The results of the 
evaluation and analysis of the comments indicated that there is a significant relationship between the 
criteria of sense of belonging, mental picture, a sense of peace and dependency and signs of identity 
and each of the factors with different effectiveness affects the identity of the neighborhoods.  
Keywords: identity, social criteria, neighborhoods, Iran’s cities, neighborhood of Kuti 
Introduction  
Identity has become one of the most fundamental and important issues in people’s various 
areas of life in today's society, especially in countries like Iran has in the contemporary era. It seems 
that people who live in the modern society have multiple identities that should be recognized well. 
Identity of a place is one of the aspects understood as a way of communication between people and 
places through culture, history, collective memory, the type and nature of technology, performances, 
signs, forms and symbols of the city and visual and physical features (Amin Zadeh, 2010). 
Therefore, the importance of place identity arises from the fact that human being feels frightened 
due to lack of understanding themselves and their relationship with the surrounding world. Identity 
to a place is a refuge and shelter to release human being from the belonging belongs. Human needs 
to consider their places of living more and interacts with them easily (Pakzad, 2006).  
In this study, one of the categories of place identity, identity in the neighborhoods of Iran’s 
cities, was investigated. Given that urban neighborhoods in the past were places in which people 
with common characteristics of ethnic, racial, religious, economic, social, etc. got together gather, 
with accumulation of people with common characteristics in a neighborhood, that part of the city 
has been known with specific identity that distinguished it from other surrounding tissues. But, in 
recent decades, with dramatic changes in lifestyle, the structure of neighborhoods in the path of 
development, growth and its new formation and consequently developments and currents resulted in 
the phenomena of globalization have been undergoing fundamental changes (Vahida & 
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Negini,2012). This incorrect trend and its defective movement has created such a situation that in 
new urban tissues, traditional neighborhood features such as the sense of belonging, relaxation, 
social interactions have been gone and brought about a large gap between communications among 
humans and their environment. Therefore, making neighborhoods have identity is one of the 
important issues in the area of today's discussion of the social sciences. But it seems that the main 
problem in the design of modern spaces, cognitive vacuum of sociological and psychological are the 
complicated human’s social needs to their living places (Ghasemi & Negini, 2010). Urban designers 
and planners to provide responsive spaces need accurate understanding of social aspects of today’s 
human living in urban areas at different stages of growth. Hence, the aim of this study is to explain 
the social norms affecting the identity of the neighborhoods of Iranian’s cities so that after 
perception of the knowledge of literature and common sense of theorists’ approaches to understand 
these social norms. Then, in order to verify the research hypothesis, the value of impact of social 
norms on identity of Kuti neighborhood in Bushehr province were tested and examined. 
Objective of the study and Research Question 
This study aimed to investigate the social criteria and examine their roles in the trend of 
identity of the neighborhoods of Iranian’s cities. Therefore, the following objectives have been set 
for the study:  
A. Identifying social criteria affecting the identity of the neighborhoods of Iranian’s cities 
with knowledge of public preferences.  
B. Knowing and understanding the factors affecting in the formation of Kuti neighborhood 
identity. 
Based on the objectives of the study, the following questions were prepared for the study 
(Abdul Mohit et al., 2010): 
A. Which social criteria do cause detection and identification to a neighborhood? 
B. What are the social indices affecting identify in the neighborhoods with knowledge of 
public preferences? 
The hypothesis tested in the study is as follows: 
Social criteria of a sense of belonging, mental picture, a sense of peace and security and 
signs has a significant relationship with creation of proper identity in the neighborhoods.  
Review of literature 
Identity  
The concept of identity is one of the important issues in studying humanity; since it seems 
having identity is one of the most public human’s needs (Bauman, 2000). Stuart Hall (1991) 
considered identity as a growing process which is the factor of being known. In fact, according to 
this view, identity is associated to the people who think alike and have the same feelings and is 
considered as a factor to identify an individual from individuals, an object from objects and a group 
from groups (Hall, 1991). 
Charles Jencks believed that identity is objects and people classification and to connecting 
themselves with something or someone else» (Tajik, 2005). Despite the fact that identity is rooted in 
similarities is always related to differences. Katherine Voudaverd believes that identity is assessed 
through similarity, similarity with individuals like us and differences with the ones that we are not 
(Mir Moghtadae, 2004). In another definition, Castells (2000) considered identity as unique patterns 
which are the source of meaning and experience for people and accordingly is distinct for the people 
of other cultural backgrounds (Giddens, 1991). Hence, the word identity has always been considered 
as a means of communication (Barth, 1969); that means it needs to understand two contradictory 
meanings; two meanings which are double confrontation against each other but in fact they are the 
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complements of a concept called identity. In fact, from the perspective of Jenkins (2002), the two 
meanings which simultaneously establish two probable ratios between things between or persons are 
similarities and differences. Similarities inter-group but differences intra-group that its first meaning 
implies absolute similarity: this is similar to that one and the second meaning is the concept of 
differentiation that assumes consistency and continuity over time (Jenkins, 1996). 
Social identity 
Social identity is a subject in the framework of identity concept and as one of important 
features and specifications of social people and groups is really important and various opinions and 
perspectives have been presented about it. Chavoshian & Abazari (2002) in the simplest statement 
considered social identity as a definition individuals have about themselves based on joining social 
groups and includes the similarities to distinguish a group. In general, the concept of identity can be 
classified based on two theories. The first theorist in this area was Tajfl Tajfel. Tajfel (1981) 
determined social identity through the group to which it belongs.  
Table 1: Opinions and perspectives associated with social identity (source: authors) 
Definitions Complementary 
perspectives 
General approach Theorist 
The way by which individuals and communities 
distinct their social relations from other people and 
communities. 
Jenkins 
(1996) 
 
Social identity is 
determined by a 
group to who 
belongs. This 
identity is a 
function of 
cultural features 
of the group based 
on the changes of 
inter and intra-
group. 
 
 
 
Tajfel 
(1981) Defined the concept of collective conscience by the 
equivalent of term and explained it consists of beliefs 
and common sentiments among intermediate level of 
community members 
Durkheim 
(1893) 
Definition based on intra-group differences and inter-
group similarities 
Graham 
(1998) 
 
Seeks the formation of social identity within 
differences created by their relationship and another 
G. Dunn 
(1998) 
Defined social identity as the result of individual 
experiences in life, place and neighborhood, and 
social resources 
White et, 
al.(1998) 
Interactions 
between 
individual 
attitudes and 
organized, social 
and group 
attitudes. 
 
George 
Herbert 
Mead 
(1964) 
 
Attempts by a group of people in order to continue 
and distinct material life from spiritual life 
Afrough 
(1998) 
The people’s nature in relation with others GolMohammadi 
(2002) 
Individual - group continuum that a person and 
community are in the two poles of the continuum. 
Mohseni 
(2003) 
A definition by an individual from themselves in 
different levels and social groups based on their 
membership 
Sarukhani 
(2004) 
Respecting social customs, way of courtesy and ... so 
that the person could match themselves with 
customary social practices in the living environment 
Behzadfar 
(2007) 
The identity is a function of the cultural characteristics of the group based on the changes of 
inter and intra-group. The definitions by Jenkins (1996), Durkheim (1893), Graham (1998), Jay Dan 
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G. Dunn (1998) are classified in this category. The second theorist after Tajfl within the concept of 
social identity is George Herbert Mead (1964), the scholar of symbolic mutual interaction. He tried 
to describe his opinions about his social basis through distinction between me and I. He defined 
social identity as interaction between individual attitude and organized, social and group attitude. 
Definitions by White et al. (1998), Afrough (1998), GolMohammadi (2002), Mohseni (2003), 
Sarukhani (2004) and Behzadfar (2007) are also classified in this category. Table (1) shows two 
social identity theories as well as comments related to each. 
Place identity (neighborhood) 
Place identity as a way of communication between people and places is more attentive to 
human’s mental and emotional needs than the needs associated directly with their body (Relph, 
1976). Most researchers using the term of place identity go beyond the concept and pay especial 
attention to the interaction between an individual and a place so that their identities mix together. In 
fact, this relationship is deeper than to be or to experience that place. In this regard, Relph (1976) 
believed this is not the identity of a place which is important but the identity that an individual or a 
group belongs to that place is also important, especially if they experience the place as a stranger or 
an acquaintance. In another definition, Proshansky (1978) explained place identity based on beliefs, 
preferences, emotions, values, objectives, behavioral tendencies, individual skills, and in relation to 
places for deliberately and unintentionally. He believed that as he depends on the individual, 
specific experiences and the socialization of his own, reflects the people and groups living in that 
particular place and is directly rooted in individual and group values and expand and develop over 
time. According to Schultz studying about a place is studying the events and occasions in which 
happened. He believed that a set of events, shapes, colors, tissues form the identity of a place 
(Norberg-Schulz, 1980).   
According to the cases mentioned, a set of individual and collective values, events, shapes, 
colors, tissues, special experiences and socialization of individuals and groups living in a particular 
place, lead to the formation of place identity. One of the aspects of the places with identity in cities 
is neighborhoods. These small units which are in the form of a physical unit with a social well-
defined identity and common patterns of life, are also the wisdom and tangible focus of social 
identity and full of symbolic meanings and the emotional attachment (Jafar Pour & Adab Khah, 
2005) but since the invention of the modern means of transportation and global communications 
neighborly relationships (apart from family and relative ties) that provides the most appropriate and 
closest way to form society gradually lost its importance. The role played by neighborhoods in this 
era has been changed and a case that a place with strong neighborhood identity would ensure strong 
community requires to be reviewed. Neighborhood identity is derived much less than the bricks and 
other materials used in buildings (Foth, 2004). 
Social criteria affecting identity 
Social criteria are the factors play a major role in forming neighborhoods and the presence of 
the spirit of life that is indispensable for stability. To select social criteria that have formed the 
research hypotheses, theories and views expressed by various scientists in this field have been used. 
Hence, with the introduction of views in this section and summarizing them in table 2, five social 
criteria affecting neighborhood identity are presented. Raymond Lodro (as cited in Fakuhi, 2004) in 
the character of their city, sees a historical continuity visible especially in older neighborhoods. He 
believed that, to be old provides a sense of security to the citizens resulting in continuity in time. 
According to his studies, history of a town or neighborhood is linked with the residents and 
collective memories of that place and suggests a greater sense of identity that this sense of identity is 
along with a sense of belonging and security (Fakuhi, 2004).  
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In another study by Barton (2003) neighborhood identity was studied from three physical, 
social and political aspects. The results showed that the more and better natural and geographical 
characteristics of a neighborhood, the more sense of belonging will be created for residents. The 
history of a neighborhood is also effective on the pride and glory of its residents (Barton, 2003).  
Lynch (1981) is also in the theory book of good shape of a city, considered quiet and safe 
streets, and services that are easily and readily available as the characteristics of a neighborhood 
identity. In fact, the basis of Lynch’s thought begins with the idea of mental picture. Lynch regards 
the importance of mental picture in the citizens’ identification and relaxation. He considered five 
factors affecting mental picture of the city to have a legible understanding of the environment 
through which create a general picture to direct, identify, and increase sense of belonging in their 
minds. Also, Lynch (1960) marks the city’s signs as the unique factors that through clear form, 
contrast with its surroundings or dominance, history or seeing from long distance creates a memory 
in the minds of observers and create perspective diversity and an urban identity.  
In another study, Pakzad (2006) considered the identity of a neighborhood as adaptation of 
the objectivity with the mental picture and extending this adaptation in the future; because every 
space that is an external independent thing, but in the process of perception change into a subjective 
phenomenon. In fact, identification of an identity is kind of valuation associated with an individual’s 
mental reserves from the direct experiences to their culture and traditions. Thus, confidence and 
mental control of the process provide peace of mind and a sense of belonging.  
The study done by Habibi (2003) has shown that the creation of signs and symbols in the 
pauses points at the neighborhood level leads to the interaction between them and thus flow the 
forces organizing the space in the neighborhood.  
Table 2. Criteria affecting neighborhood identity (Source: authors) 
Criteria Theorist Definition 
 
Mental 
picture 
Lynch(1960), 
Pakzad(2006) 
Reflects of the environment in an individual’s mind that is due to 
personal and social experience in dealing with others that after a 
while the experiences and objectivities change into subjectivities 
and as frameworks formed in the mind (Mirmoghadam, 2010). 
Sense of 
belonging 
Pakzad(2003),Barton(
2003)Rodello (2004), 
Ghasemi(2004), 
Foth(2004) 
Interest and feelings that the residents of a place have to their living 
place and are not indifferent with the events happening in their 
neighborhood. 
Security  Rodello (2004), 
Ghasemi(2004), 
Alexander(2005) 
A feeling that an individual save themselves from physical, 
environmental, and psychological injuries. As can be seen from the 
definition security is a multi-aspects feeling, in all aspects of the 
physical, social, mental and physical. And not just preventing  the 
crime 
peace Lynch(1981), 
Ghasemi(2004), 
Alexander(2005) 
Feeling that an individual sees his life on the track to meet their 
natural and human needs and the flow of life in normal and natural. 
Signs   Lynch(1960), 
Habibi(2003) 
Signs are potential means to explain meanings. In fact, certain 
religious and historical places cause a neighborhood to be 
identified. Also customs, rituals and customs of the inhabitants of a 
neighborhood leads to the formation of a special relationship in the 
place.    
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These factors in addition to the fact that cause physical integrity and dignity in the areas, can 
strengthen relations between local residents and enhance the identity of neighborhood.  
Christopher Alexander also regards criteria of a residential neighborhood as human scale, the 
safety and security of persons, lack of noise pollution and disturbance and inner peace, organizing 
urban causes and urban hierarchy separately (Hudseni, 2005).  
In another study by Foth (2004), identity of neighborhood was defined as the sense of 
belonging to a residential place. Ghasemi (2004) listed cases expectations of living place such as a 
sense of comfort, peace, security, privacy and sense of place to identify a residential neighborhood. 
By investigating opinions and views expressed on social factors that affect local identity, the 
differences in the scientists’ views that each of them emphasized on different aspects of the subject 
can be understood. Therefore, in table 2, social factors selected as criteria of this study were 
introduced and defined. 
Conceptual model of the study 
Conceptual model of the study is based on the basis that each of interferences such as sense 
of belonging, mental picture, security, peace and signs has a significant relationship with identity. 
 
 
 
 
 
 
 
 
 
 
Figure 1. Social criteria affecting the identity (Source: authors) 
Method 
Sample 
The sample of the study includes 190 inhabitants living in Kuti neighborhood in Bushehr. 
The definition of neighborhood was explained to each respondent. Table 3 shows demographic 
characteristics of the sample such as age, education, Occupation and etc. The Questionnaires were 
equally distributed according to sex. Most of the respondants were native to Bushehr city and aging 
17 to 78 years old and Most of the respondents had high school diploma. 
Table3. Summary of the demographic variables 
Variable Levels F F% 
Gender Men 108 57.38 
Women 82 42.62 
Total 190 100 
 
Age 
15-29 years 36 18.94 
30-44 years 74 38.95 
45-59 years 59 31.05 
60-74 years 18 9.47 
Over 75 years 3 1.58 
Total 190 100 
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Education Level 
Primary School 17 8.94 
Junior School 25 13.16 
Senior High School 57 30 
Degree 19 10 
Bachelor 43 22.63 
Master 24 12.11 
Doctoral 5 2.63 
Total 190 100 
 
Occupation 
House Wife 31 16.20 
Retired/Student 13 15.56 
Worker 30 6.48 
Self-Employee 59 31.30 
Teacher 6 3.15 
Job Holder 33 17.57 
Hunter 18 9.05 
Total 190 100 
Length Of Residence 
In Bushehr 
0-6 Years 12 6.32 
7-9 Years 29 15.26 
10-20 Years 31 16.32 
Over 20 Years 188 62.10 
Total 190 100 
Length Of Residence 
In Kuti Neighborhood 
0-6 Years 13 8.32 
7-9 Years 32 16.74 
10-20 Years 47 23.64 
Over 20 Years/Native 98 51.30 
Total 190 100 
Questions used in the survey 
All survey questions related to the study of social criteria affecting neighborhoods identity in 
cities of Iran was designed by authors and to assess its reliability, Cronbach's alpha coefficient was 
used. These attitudes were measured on a Likert type scale from very poor/ very inadequate (a score 
of 1) to very good/ very adequate (a score of 5) (Amole,2009). The advantage of Likert scale is that 
it is easy to construct and it allows the respondents to answer the questionnaire according to their 
degree of feeling toward the statements (Barnett, 1991). Likert scale also provides a highly reliable 
scale compared to the open-ended question (Malik, Mushtag, Khalid, Khalik & Malik, 2009). 
Instrument of the study 
A close ended, self-administered questionnaire was designed to obtain all the required data 
(Amole, 2009). The questionnaire included 6 items about the respondents’ demographic data, 6 
items about mental picture, 6 items about sense of belonging, 6 items about safety, 4 items about 
peace and 6 items about signs.  
Results   
In the first phase of calculations, to determine the relationship between questions (indices) 
their correlation was calculated two by two using SPSS software and Pearson test. The results 
showed that a large percentage of the questions in this questionnaire have a significant relationship. 
In the next step, the next two criteria were evaluated using Pearson test. The purpose of this analysis 
was to determine the relationship of each criterion with other criteria to find a significant 
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relationship between the criteria to prove the research hypothesis. Table 4 determines the 
relationship between the numerical criteria and their impacts on each other. As it can be seen, there 
is a significant relationship between measures of sense of belonging, mental picture, a sense of 
peace and belonging and signs. In other words, these four factors have a direct impact on each other. 
But the criterion of sense of security does not have any relationship with other criteria (table 4). 
Table 4. Investigating the coefficient correlation of criterion (2 *2)   
Signs Security Peace Mental picture Sense of Belonging  
0.492** 
0.000 
 
182 
-0.109 
0.300 
 
184 
0.436** 
0.000 
 
182 
0.669** 
0.000 
 
182 
1 
 
 
184 
F1 Pearson 
Correlation 
Sig (2-tailed) 
N 
0.441** 
0.000 
 
180 
-0.019 
0.860 
 
182 
0.477** 
0.000 
 
190 
1 
 
 
188 
0.669** 
0.000 
 
182 
F2 Pearson 
Correlation 
Sig (2-tailed) 
N 
0.209* 
0.048 
 
180 
0.014 
0.894 
 
182 
1 
 
 
182 
.0 477** 
0.000 
 
180 
0.436** 
0.000 
 
182 
F3 Pearson 
Correlation 
Sig (2-tailed) 
N 
0.125 
0.239 
 
182 
1 
 
 
184 
0.014 
0.894 
 
182 
-0.019 
0.860 
 
182 
-0.109 
0.300 
 
182 
F4 Pearson 
Correlation 
Sig (2-tailed) 
N 
1 
 
 
182 
0.125 
0.239 
 
182 
0.209* 
0.048 
 
180 
.0 441** 
0.000 
 
180 
0.492** 
0.000 
 
182 
F5 Pearson 
Correlation 
Sig (2-tailed) 
N 
Factor Analysis 
Since there are a lot of variables in this study, in order to more accurate analysis and 
obtaining accurate results from analysis based on table 4 and to see if there is a significant 
relationship between each of social criteria with the final factor (identity), KMO test and factor 
analysis method were used. KMO is one of the proper ways to determine if the data are suitable and 
its value is always between 0 and 1. If the value is less than 0.50, the data are not suitable for factor 
analysis and if its value is between 0.50% - 0.69 % the factor analysis can be more carefully carried 
out. But, if the value is more than 0.70% the correlation between data is suitable for analysis (De 
Vaus, 2004). As can be seen in Table 5, the answer of the test is 0.703 and since it is more than 0.70 
(> 0.70) therefore the answer of the test is correct and the correlation between data is suitable (table 
5). The results obtained from the factor analysis showed a significant relationship between identity 
and each of the criteria. According to table 6 the value of relationship of each of the criterion of 
sense of belonging and mental picture are 0.772 and 0.765 and the criterion of peace and signs are 
0.436 and 0.426 but the security criterion does not have any significant relationship with identity 
and the value obtained is 0.00 (table 6). Hence, at the first phase of factor analysis, the security 
criterion does not have significant relationship with identity. The analysis is correct in the term of 
mathematical calculations but since one of the criteria was not effective, to achieve better and more 
reliable analysis and results, at the second phase of factor analysis, the criterion of security was 
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removed and calculations were repeated with other cases. KMO test was performed as before to 
evaluate the accuracy of the analysis. The result of the analysis according to table 8 is 0.764 which 
indicates the accuracy of the analysis and even in compare to the first phase (0.703) the answer of 
the test is better (tables 7 and 8).  
Table5. KMO and Bartlett Test 
Kasier-Meyer-Olkin Measure of Sampling Adequacy 
Bartlett Test of Sphericity             Approx.  chi-Square 
Df 
Sig. 
0.703 
115.344 
10 
.000 
Table 6. Communalities 
 Initial Extraction 
Sense of Belonging 1.000 0. 772 
Image 1.000 0.765 
Religious-sign 1.000 0.424 
Safety 1.000 0.000 
Peace 1.000 0.436 
Extraction Method: Principal Component Analysis 
Table7. Second KMO and Bartlett Test 
Kasier-Meyer-Olkin Measure of Sampling Adequacy 
Bartlett Test of Sphericity             Approx.  chi-Square 
Df 
Sig. 
0.764 
110.205 
6 
0.000 
Table8. Communalities 
 Initial Extraction 
Sense of Belonging 1.000 0. 771 
Image 1.000 0.765 
Religious-sign 1.000 0.424 
Peace 1.000 0.438 
Extraction Method: Principal Component Analysis 
 Regression 
 In the final phase, to estimate the impact factor of each of the four criteria defined (sense of 
belonging, mental picture, peace and signs) on identity, regression of identity and self-defined four 
criteria were taken and the summary of its model is shown in table 9. Then the coefficients were 
calculated in table 10. In part B, non-standard coefficients and fixed values of the variables are 
shown and standardized values of changes are shown in Beta. The standardized coefficient of sense 
of belonging and mental picture are 0.366 and 0.365 and signs and peace are 0.272 and 0.276 which 
indicate each of the four criteria effects on the identity (table 10).  
Table 9. Model Summary b 
Model R R Square Adjusted R Square Std. Error of the Estimate 
1 1.000a 1.000 1.000 .00000000 
a. Prediction: (Constant), Peace, Religious-Sign, Image, Sense of Belonging 
b. Dependent Variable: REGR Factor  Score 1 for analysis 2 
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Table10. Coefficientsa 
Model Un standardized Coefficients standardized Coefficients Sig. 
B Std. Error Beta Std. Error 
(Constant) -6.195 0.000  . . 
Sense of Belonging 0.524 0.000 0.366 . . 
Image 0.387 0.000 0.365 . . 
Religious-Sign 0.418 0.000 0.272 . . 
Peace 0.443 0.000 0.276 . . 
а. Dependent Variable: REGR Factor Score 1 for analysis 2 
Discussion and conclusion 
According to the model of social criteria affecting on the identity in Iranian cities (model 2), 
this study and field research showed that the research hypothesis (except the security) was 
confirmed. Of course, the value of meeting various cases in the study, is associated with the 
facilities of field research and respondents’ short-term and social reactions as well as experience, 
literacy, and the most important one, eagerness to exchange their thoughts and emotions and create 
an proximity in this percentage. As can be seen, among the five social criteria introduced: 
•  Sense of belonging with the coefficient of 0.771 had the most correlation with identity.  
In fact, residents of the neighborhood Kuti had much sense of belonging to their living 
environment. The reason could high relationship between the residents living in the neighborhood 
due to the history of living in this neighborhood, long history of the neighborhood Kuti and interest 
in them. Considering the diversity of cultural and religious activities can also be a factor to make 
residents interested in the neighborhood and creating a sense of place in this neighborhood is 
effective as well. Also the residents’ participation in improving the quality of life, creating a special 
application in the neighborhood and social activities at the mosque highly kept the sense of 
belonging in this neighborhood in compare to many other neighborhoods of the city. Confirming the 
present hypothesis confirms George Barton’s theory (2003) that says history of a neighborhood is 
effective on creating residents’ pride and proud and relationship in the neighborhood. 
•  Mental picture with coefficient of 0.765 is also one of the criteria affecting on identifying 
neighborhoods. 
In fact, mental picture becomes more dominant with place sensory experience, formation of 
memories and to be meant over time and more referring to the places of occasions and as a result, 
identity gets linked with people’s memories and mental pictures. Kuti neighborhood due to the 
celebration of special days, holidays and mourning month of Muharram and Safar in the heart of the 
neighborhood, the memories of people’s and carnival movement from internal network of 
neighborhood, sounds, shows and cuisine together at the community level as well as the residents’ 
group plays are effective in the formation of memories, collective memory, and thus the link of the 
behavioral patterns of people with mental pictures and memories of the people. 
•  The criterion of peace with coefficient of 0.438 is also one of the criteria affecting on 
identifying neighborhoods. 
In fact, one of the key terms of the evaluation of the neighborhood with other areas can be 
found in relative peace. Peace in the structure of the neighborhood is a sign of normal and natural 
flow of life. Creating open areas and public spaces for consultation with residents in the 
neighborhood, the lack of social groups in the neighborhood and the lack of high noises can be very 
effective in the quietness of the neighborhood and residents’ tendency to stay.  
•  The criterion of signs with coefficient of 0.424 is also another criteria affecting on 
identifying neighborhoods 
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Giving addresses using the signs and prominent elements in the neighborhood and its center 
by the residents indicates the existence and effectiveness of the neighborhood signs in the residents’ 
mental picture. The presence of the key and sensitive elements and specific symbols in the 
neighborhood including historic homes, the mosque of Sheikh Saadoun, Ghadamgah, water storage, 
old trees, etc. along with the historical background that the neighborhood suggests in the residents’ 
mental picture always have high sense of identity for the residents.   
 
 
 
 
 
 
 
 
 
 
 
 
Model 2. The model of social criteria affecting on the identity  
of the neighborhood in Iranian cities (Source: authors) 
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